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Born out of the desire to transcend geographical and cultural boundaries,
The Fairchild Group was established by Dr. Thomas Fung in the 1980s. His
belief in multiculturalism and collaboration has seen the group flourish into
a well-structured and multifaceted organization that unites cultures with
purpose and passion among a proliferation of opportunities in terms of
business expansion, commmunity building and resource creation.

SUCCESS BEYOND BORDERS

After decades of thoughtful planning and effective operation, The Fairchild
Group has successfully expanded across Canada, with a diverse range of
businesses serving the needs of multicultural communities and households
from coast to coast.

The group operates in multiple sectors, including media, technology, real
estate, food and beverage, retail and lifestyle—with more expansions on the
horizon. These businesses have been strategically developed to synergistically
enhance operations between each other, ensuring a strong network of
support for companies expanding into the North American market. This
approach has allowed The Fairchild Group to become one of the most
successful multinational corporations in Canada, with an investment portfolio
of over USD 400 million. Benefiting from the symbiosis strategy, Aberdeen
Centre—one of the first and largest Asian-themed shopping centers outside
of Asia—has become the most sought-after venue for Asian retail companies
to enter the North American market, while Fairchild Media has become
Canada’s number-one Asian multi-media conglomerate.
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INTERNATIONAL RECOGNITION
In light of The Fairchild Group's role in promoting
cultural exchange and economic development in
Canada, the U.S. and Asia, the Canadian
government appointed Fung as the Ministerial
Strategic Advisor for Canada’s Global Commerce
directive, and The University of British Columbia
conferred Thomas with an honorary Doctorate of
Law for his business acumen and his contributions to the community.
Moreover, Fung has worked closely with the Japanese International Business
Advisor for Enterprises and Regional Innovation to facilitate small to

medium-sized enterprise expansion outside of Japan.

The success of The Fairchild Group has also led to numerous features in CNN,
CNBC, CBS, BBC, NHK, The Wall Street Journal and Forbes. Time magazine
named Thomas one of the most influential people in Canada, while The
Vancouver Board of Trade awarded him its highest honour: The Spirit of
Vancouver Leadership Award. In addition to a Knighthood from Malta, the
United Nations Association in Canada nominated him for the Growing Global

Citizens Award and, in 2012, he was awarded the Queen Elizabeth Il Diamond

Jubilee Medal in recognition of his many contributions to Canada.

A LEGACY CONTINUED

Thomas's father, Mr. Fung King Hey, was one of the original founders of Sun
Hung Kai Properties, one of Hong Kong's largest and most successful
developers. As a revered financier, his family was the largest single
shareholder of Merrill Lynch and Banque Paribas, with offices and a strong
financial network across the globe. Proud of this entrepreneurial lineage,
Thomas Fung continues to build upon this family legacy in a new and

visionary age of cross-cultural expansion.
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Dr. Thomas Fung with past Prime Minister Jean Chrétien.
BETEREFR (7)) SEA%.

Prime Minister Justin Trudeau with Dr. Thomas Fung, Amy Fung and Joseph Fung.
SERHT HE25KAELOIFEXELLODH REE,



p - FAIRCHILD
|
.

Asia has remained close to the hearts
of many new immigrants to Canada
over the past several decades.
Capturing 23 languages audiences
through popular radio, television and
print publications, Fairchild Media has
become a nationwide leader in
cross-cultural communications and
broadcasting. International investors
seek out its leadership and experience
to facilitate partnership negotiations
with Asia’s most established media
corporations. The group’s reputation
for multi-media know-how and
operational expertise is unrivalled.
SEHE, TN —EEDE T SMEAFB RO, B 23FES 8
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The impact of Fairchild Media is significant: Fairchild
Television was the first Asian media group licensed
nationally, successfully bringing to the West
high-quality multi-language Asian dramas,
entertainment programs, variety shows, locally
produced investigative reports, news and current
affairs programs. It is now among the largest Asian
media corporations in North America, with
numerous broadcasting awards to its name,
including 15 Jack Webster Best Reporting Chinese
Language Awards and a Canadian Ethnic Media

Association Award. Its recent venture, Talentvision,

has also become one of Canada’s most culturally

diverse channels, providing high-quality
programming in three Asian languages—with a focus

on Mandarin.

M REETMRERARENE SIS HE
REMZHE—RELEFrIILMNEAER, 5K
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Similarly, Fairchild Radio Group has been serving Canada’s Asian
communities since 1993 with comprehensive multicultural radio
broadcasting in multiple ethnic languages. It is the country’s first

national multicultural radio network, with operations in Vancouver,

Toronto and Calgary, and syndicated reporters in Hong Kong and the

U.S. The group also produces the largest-circulating Chinese publication

in Canada: Popular Lifestyle & Entertainment Magazine.

For many of Asia’s most influential senior executives in the media
industry, Fairchild Media has served as a foundational training ground,
preparing them with invaluable industry insight and experience for

their roles in these major media corporations in Asia.

BH1993 FLIK, MEAFXBE—EANEANTNKER, RIEZRIFESHS TN TLET
BETHHE, EHEMEAE - P 2EMN S U ERNE, TREE SR LM R RMESHELRS,
HEESEBNMEEINREKGIEE SRR, EAHRNEARITERANRXTIN: RREERS.

SR AEIT I B S AN T AR A LIS, A EE-EZ MK T MEIIE
#h, AT EMERPREHRME T ERHTIER RIREMNE I E+H.
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As a part of its global transformation,
Fairchild Technology invests in
lasting solutions for the longevity of
our planet and people through
cutting-edge agriculture technology,
precision medicine, nanotechnology
and robotics, building toward a better

future with the world'’s brightest minds
and groundbreaking innovations.

EAEXEBERENEERZAS, MBARREFRERI KRR,
BEET ARBRAMNBARARARKZHENREBRRG R,
BEAOFREKMIKMA NG S, RO TFHHR EAESLHAL
RIFSIMER GBI T, WEBEERFHNERRK.
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Among Fairchild Technology's most progressive endeavours
and under the guidance of Managing Partner Joseph Fung,

Saltagen Ventures is an investment fund that offers investors

access to scientifically and commercially-vetted start-ups and

incubators in the fastest-growing technology and biosciences

sectors. The unique primary deal flow, thorough technical
due diligence and end-to-end deal cycle management, sets
Saltagen Ventures apart, whose preceding fund has been
consistently ranked in the global top 10%, outperforming
competitive funds in the early-stage bioscience sector with
superior risk-adjusted returns. The Fairchild Group's extensive
network of partners and operations across Asia empowers
growing businesses to expand across borders, with Canada

and Hong Kong as strategic bases.

Future investments for the firm include the following:
Precision medicine, such as biomarker development,
next-gen sequencing and medical big data and artificial

intelligence;

Agriculture technology in the areas of socio-economic

development, data analytics and automation, genetic engi-
neering and synthetic biology;
Nanotechnology, including nanomedicine, carbon-based

nanomaterials and nanofabrication.

TERFER R RZIEE IR E SN, Saltagen
VenturesBR AR & BIVEHS A EMRIF O, BOF
FEREREETFHFNE L EENHBFeI LA
BB EEEANANDHE B EENIES T, HE—R
RSBz 2 ERARRBEEMH RIS EHE
BERHFEA Saltagen Venturesfii B H, E2 Uk
RAEBLIKTOP 10, HERREYR F WA E ST
GHRRMEH, NIZFE G EEIRZEE S LM
BB Z &N LSBT ER, Fhe
RPN ERABHER, UNEAMEERH
BEE M K EL R W AR E

MEARERERENIR A SR EE:

FREEST IMAEMITEYF R Rt EREFET
KREGERATERE;

RIUZAR I SEFRE BES B R E T
EHMEREYF I,

PRBEAR  EEPEREZR  ESMRFIPRIN TS,
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Fairchild Technology actively pursues opportunities in
hydroponic vertical farming. Using precision technology,
this practice reduces land and water consumption, yet
increases crop yields with its sustainable production cycle.
Additionally, with a controlled and hygienic indoor
environment, the practice of vertical farming is resistant to
fluctuating weather conditions.

In the sector of communications technology, eSeeLYNX
Communication Ltd., a part of the IT arm of The Fairchild
Group, has become one of Vancouver's leading
muilticultural marketing companies, providing IT solutions,
support and services to the group’s affiliated companies,
subsidiaries and direct corporate clients. Its services include
corporate website eCommerce design and development,
intranet custom application design, programming and
network infrastructure design and implementation. It offers
state-of-the-art services and security to clients, using its
own advanced in-house data centre.

M REHR T RRIR I AEEE R MR R AT e BB TR AN T HEB SR,
R T HIFIKBTERE, AR RS & P B B A R W= 2. BT ERINR SR
BIREMRS, BEEPHENMUEEHRARRS TNRSEM, EMS ABF.
TEBER AR, FETERIET IT 267189 eSeeLYNX Communication Ltd, BB,
RARSHERENESSERAEEHATZ—, HERANXBEAT. FATDMNERE
AR 1T fRR TS ZRANARSS . BB 1 A Mk BB F R 58T AN T &« RBXRITE HIR FRFZ
FEigit. RIERIMILR EL RIS A1 T R SERE, H AR B AMASEIEH.C, AEFIEN
BE AR ERHNRSMRRE,
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For over 37 years, as a highly respected
real estate developer in Canada, Fairchild
Property has completed a variety of projects,
ranging from residential, commercial
complexes and office buildings to
warehouses and central kitchens — spaces
varying in functions and styles but unified
by the vision — building meaningful spaces
that bring opportunity and prosperity to all.
The renowned Aberdeen Centre, being a
landmark Asian-themed retail space and

a communal experience above all else,
embodies the vision so successfully that
international developers attempt to recreate
the business model in their own cities.

30ZER, FAMEARSRERHIEM =T R, A~ 5em T ME
E.BUSESENDLE, UECHENPRERENIEZERTE —=IEL
BEFIXIE S B RE, BRIGE— BIREARBRE XN ZEFm, JiXE
T FFRE AHRERSHIE. RFRE A BB, fEAE A LAEM 79 38
RYMtAR 4 R ok == B 0B P IR T A AR I (Fan, BRI SC I 7 X —
BB, HRSEMALZEHREAMERHERIX—E RS &L,
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A distinctive West Coast landmark, Aberdeen Centre is the largest and most
celebrated Asian-themed shopping centre outside Asia. It is famed for moving
beyond cultural borders to embrace the best of the East and West. An icon of
multiculturalism, it is popular among Western and Asian customers alike,
making it a major tourist attraction for international visitors. The highly
successful “Asian-themed” Aberdeen concept has attracted media attention

from around the world, including coverage by the Disney Channel, National

Geographic, Trafalgar Square (London) and Hong Kong and Hollywood

film studios.

PRI —IRAY PR B R & AT, B RLE B I ASP 2 IS AR TN F M 0, LUBHS L E SR H BITh
REFRAEAEEMER. EBRZTXUHNKRIE, RRAESILMEEBIFER, HehERREERTER LR
R R UM BY TN E R - FBFEE, TFRS | T £ IIEARBISEIRYE, BT R SE. E S IR FrhrE
Iz (1020 . BT RIS B H I NRMRE,




FAIRCHILDRETAIL
Bridging Trends

MRS E RS, TGIRHER

Fairchild Retail takes pride in
bringing the leading contemporary
fashion and lifestyle products from
overseas to North America, giving
these brands access to new markets
while meeting the demands of

increasingly diverse and discerning
customers in North America.

MR FEUR AT HENEFTF @ MBI NILEX T
REBR, ARRBELRGHREENGTH TG, HELFHR TILx
BmZm. EFEM M ERKRNEFRFEXR,
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Among Fairchild Retail's most successful retail ventures
is OOMOMO, an acclaimed Japanese lifestyle store,
built on one of the fastest-growing models in retail: the
combination of high-quality products with meticulous-
ly curated selections at affordable prices with over
25,000 variety. The strong concept balanced by cultural
sensitivity results in a warm and convivial multi-use

space that encapsulates the essence of Japanese living.

Well-loved for its communal atmosphere, exclusive
workshops and contents that inspire a fulfilling
lifestyle, OOMOMO has gained popularity among

customers across cultures since the launch of the

25,000 square-foot flagship store in Aberdeen

Centre, expanding quickly across Canada and with

more locations across North America in planning.

HRNRSERARINESERWALROOMOMO, B—RZHEEHAIA
A RS B AR B M, 8id25,0007h 7 &, HIUE S 5~ & B
e M ENISHE BT B mET. A RS SRR & 31T, MR
LB R IERSZWEMR, Bik4E T B S R ERELE.

EEAHTEFETEHMELEERBIFARRITAZRAREE, BF
REBFIR T 2.575F 75 R RIEARE LASE, OOMOMOTEAR B E RAN MKk

R B APYRBAZUESR, EMERTLUDLEY K, FEALETHZIRITR
FIREZI .
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Fairchild Retail's strategic expansion into the rocketing athleisure
retail industry is marked by Impulse Sports, a clothing store that
offers customers the best in sportswear brands including
high-end names, such as Arc'teryx, North Face, Fjallraven, Nike,

Adidas and Yonex.

Many other famed Asian retail brands have successfully launched
North American flagship stores through Fairchild Retail. These
brands include EVISU, a luxury Japanese denim brand, and
ARITAUM, an immensely popular South Korean cosmetic brand

with over 1,300 shops globally. ARITAUM has garnered a large

following from Canadian consumers looking for cosmetics and

products that traditionally can only be found in Asia. Likewise,
Giordano, a popular casual-wear chain operating over 2,400 stores
in more than 30 countries, also successfully opened its first
North American flagship store with Fairchild Retail. The store

features Giordano’s unique Korea-only capsule collection.

AR S E AT KBS N R L BB EIAN S E 1T I MRS Impulse Sports, fEA

STk e mIE 2 —, XBLEEESIEIRES (Arc teryx ) . ALHE (North Face) . btk

I (Fjallraven). if52(Nike) . FTidAET(Adidas) . TSRETEET (Yonex) STERNAYIE Zimrh AN
2 kg,

RBELZNINTE RS, WBE AT ERIMEALEE 7 RS, B AHFE

ZmhEEEE(EVISU)ME 2T 13002 RIEHNFHE XA MREERFI(ARITAUM),
ERFARE| T NEAHBEERN ZEHE, X B LUK IIF 2 RA RN S~ .

B4, 7E30 2 MERIFAH 2400% R 1SRRI TR AREEE SIS o A1 (Giordano), ildid
MRS ERINTIE T E— RIS, TITEAURFNEEEERRERT,
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Fairchild Retail operates its own lifestyle store, Living Colors,
which leverages the group’s international network to source an
exclusive collection of modern furniture and household
accessories, alongside high-end European and North American
brands—Le Creuset, Lampe Berger, Umbra, Nespresso, Norpro,

Torre & Tagus, Paderno, 18 Karat and Staub, to name a few.

Fairchild Retail is proud to host a unique Samsonite black label

concept store in Aberdeen Centre as well, catering to luxury

travel enthusiasts in Vancouver and beyond.

MRS EBENEEARFREZREKE (Living Colors), MF] A 5 E #IE PR R R4S 1k
RREIARANRER R, UREHRENRUNFICERME, EXHi7IAN. 8iEEEES
(le Creuset), &18#&(Lampe Berger), Umbra, ZHT/kZ(Nespresso), Norpro, Torre & Tagus,
Paderno, 18 KaratflStaub%,

HB R BT SHFTNEA (Samsonite Canada) IS, HETASIEN T MRS, 5
SUFFIZ DS AME—Samsonite Black Label %1 &, MU & B ERE s RN EERIELT
EHTR,




FAIRCHILDFOOD AND BEVERAGE
Bridging the Culinary Arts

MHRBR MRS Z, G1XEE

Fairchild Food and Beverage
connects cultures by bringing
exciting culinary delights from

around the world to North America.

The group offers opportunities for
distinctive food and beverage
brands to expand into Canada and

the U.S. using a unique platform
and East-West market expertise.

HRIMHIERELE, BNEREES|IAOHRE,
HEMHABRIRSINILEARAXUREEZENEES N,
EMERAMBEFERBENMNFRALT AXHERIER,
BN EBFENRIRMEXURINERNEAREE T,
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With solid track record of successful launches over the past 40 years,
Fairchild Food and Beverage has become the premier source for food and
beverage brands seeking strong market entry results. Saint Germain
Bakery, for example, has grown into one of the largest independent
bakery chains in Canada. Today, along with its retail operation, the bakery
chain supplies desserts to 16 international airlines and creates
customized confections for leading luxury brands, including Tiffany & Co.
Jewelry, Burberry, Christian Dior and Holt Renfrew, among many others.
EFIEE 40 ERTHEENIFRLR, INRBERRARZ ERIRGGE#NNEATIZNRESTE
TREE, TR Z SKENE AR T 710 8 712 S5 E (Saint Germain Bakery) IE 2 BN ME AR ARIIRILE
EEHEZ — BRIFRTEEAMBRMERARIE I, H1ZER N 16RE RS AT EH

i, FHRABARINE g FEXE (Tiffany & Co. Jewelry) . 181HF (Burberry) . 52AR%25T - 38 B (Christian
Dior) . E/REFCFHE (Holt Renfrew) FIRMETE KL SRS -
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Other successful ventures include Chef Hung Taiwanese

Beef Noodle from Taiwan, an instant sensation, which has

grown to open multiple locations overseas; the partnership

with Japan Airlines (JAL), which saw the opening of
J.Sweets, an elegant dessert chain bringing top Japanese

confectionery brands to North America;

HMIhA e R R E DRITR &E54-AE(Chef Hung Taiwanese Beef
Noodle) , BIEEIMNTFIR T ZRDE; FMBARIRE BAEME VAL X FHE
J.sweetstk EHERIE, M AFARERREEESINNEK;




=N\

FAIRCHILD

and Saboten, a large Japanese food conglomerate that, with the help of

the group’s extensive industry experience, has expanded efficiently into the

Canadian market—adding to Saboten'’s roster of 500 international stores.

HiER (Saboten), AAARBE G mEH, BB BHNNEKRTT, WHEERHNEIK500R1E

EHER




FAIRCHILDLIFESTYLE

Bridging Knowledge and Fun

MEAER BMAS1T, 51 RE8E

Fairchild Lifestyle is dedicated to
the pursuit of adventure and
knowledge through its academies,
centres and networks that engage
and inspire the next generation of

visionaries.

MREF-—ERNTFREFLZMMASTENRRSENR,
EENEATFRABE RN F B, R OMBE ML, 5| R T —RAr
TRRMXEEM.
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Creating impact with education-based services, Fairchild
Lifestyle opened its Canadian Academy (FCA) in 2016.
With its Hong Kong Education Bureau-licensed

Fairchild Kindergarten and Fairchild Junior Academy,

it offers Reggio Emilia-inspired early childhood

education programs.

The group works closely with educators and partners,
including professors and tech start-ups from leading
universities to implement research-backed early-year

programs and technologies, driving education

innovation through the integrated Ednovation project.

RSB RS SRIEEH T 5005, I R E R BHAPRIR Mo FrAd
45EF 20164EFFi8 T Fairchild Canadian Academy (FCA), B &EHBEBFH
B4 LERIFBT R RIEE 0, FHREE T IR SRS BIBSHN R LE
HBEmME,

MBRAEBESHRBB A THNEENERTRNBTIGTE, BERBMEXRE
HBIEMRE IR, UL A IR IRER, BHEE
Ednovation 17 B #5135 6#.
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After over a decade of experience running Sea Land Air Flight
academy, an aviation training center with 7 airplanes, notably
the Canadian-manufactured Diamond Aircraft training fleet
and Diamond Simulation Device, the DA42-SIM, Fairchild
Lifestyle has established itself in the aviation sector, with the
academy attracting private and commercial pilots from

around the world.

Last but not the least, Fairchild Lifestyle serves the needs of
hobbyists with Racing Devil Hobbies, a specialty retail store

that sources hard-to-find international remote-control vehicles

and parts, Gundam action figurines and Lego action sets.

FEFEZ T¥4THI0 (Sea Land Air Flight academy) @ & BRI ¥Tl4R 0, B TE2
M+ ZEMBERR, 3 2I0ZADiamond AircraftiIlZAIBAFI Diamondi&iig &
DA42-SIMo TERRZSIE ST, #TBTCHAIL 7 IR —IRAYHAL, HIR5| 7 5k B tH R ZHAIFA
Al ¥ TRzl

MEAERE - E LS EEERacing Devil Hobbies, B EER EiFE R LEMN
FIRIRSS . AR IR HREMANE MBS E. WWIRAN, SEMIEAR, Kl
RIREF,
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