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WHO IS DR. THOMAS FUNG TO CHINESE CANADIANS?
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For many second-generation Chinese Canadian children growing up in
the 1990s and 2000s, Fairchild was one of the major avenues to connect
with their parents’ home and Hong Kong culture. Fairchild TV transmitted
dramas and soap operas from Asia to Canada, successfully bridging the
gap between “home” in Asia and “home” in Toronto for immigrants and
their descendants for over three decades.

Fairchild TV not only sourced materials from abroad, but also created
their own local programs such as Miss Chinese Vancouver and Toronto
Pageants, and New Talent Singing Contest, which changed the fate of
many Chinese Canadians forever. Actresses such as Linda Chung, Eliza
Sam, Bernice Liu, Leanne Li, Monica Lo, Candy Chang, and Christine Kuo
were all winners of Miss Chinese Vancouver or Toronto before making

it to top tier acting roles in the Hong Kong media industry. New Talent
winners Denise Ho, Elva Hsiao, Jade Kwan, Jason Chan (lvan Chan), and
Phil Lam also went on to become prominent singers and composers in
Asia. Though at the helm of leadership, Thomas humbly responded that
producing these contests were a viable business, and took no credit for
the success of these stars even though he was the one who made these
transnational opportunities a possibility. Even today, in the Fairchild
Headquarters at Aberdeen Centre (Richmond, BC) there is a wall of fame
with past winners of these pageants and contests — a visual celebration of
the legacies he helped create.
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Féte Chinoise met with Dr. Thomas Fung on a warm
summer morning to learn more about his language of
legacy: the art of business. As a successful entrepreneur
and business tycoon, he brought Asian media, cuisine,
and goods to Canadians since 1984. Thomas was very
willing to share his journey from Hong Kong to Toronto,
back to Hong Kong, followed by New York, and now
Vancouver, which he calls home.

While Thomas loves reading non-fiction material
(economics, fashion, new technology), he revealed his
true passion for art, film, and media production. He was
once part of the biggest advertising company in Hong
Kong in the 1980s, and had gone to study film and

video production at NYU in New York. Producing “Wild
Geese,” and “Paper Moon Affair” — a long feature loosely
inspired by Summer of ‘42 —in 2005 was a personal
interest and passion. It is no coincidence that this interest
overlaps with his long-standing desire to bridge Chinese
media industry to Canadians. ’
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LEGACY IN THE SPIRIT OF ENTERPRISE
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Thomas shared how his father came from China and
taught him invaluable lessons on how to do business.
He said: “The reason | named my company Fairchild is
because he taught me to treat everyone fairly; from
friends to family to our staff at work. Currently many
of my team members have been working with Fairchild
for decades.” And it's interesting that the Chinese and
English name of the company are not literal translations
of one another (The Chinese means “new era”).
Perhaps this can be credited to Dr. Fung'’s sensitivity

to his audience in moving between two cultures in his
conversations and in business.
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Fairchild Group has brought Japanese fashion,
household products and food items, Taiwanese
beef noodles, Hong Kong film and entertainment
to Canada. The group also helped export Canadian
values such as education, new technology
incubation, flight training, and foods to China and
the United States. Fairchild has made a huge impact
on creating jobs and stimulating the economy on
the West Coast. Most memorable perhaps is the
only 100 Yen store — a popular Japanese dollar store
—in Canada, located at the Aberdeen Centre. New
locations are opening across the country in 2018;
the Aberdeen store is one of the top locations for
the brand globally. Other important partnerships
Fairchild Group manages are with Air Canada on
promotional events and most recently with Japan
Air on food and beverage development. The group
has also been actively involved with philanthropy
and fundraising campaigns in Ontario and British
Columbia throughout the years.
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Thomas's motto is “The Spirit of Enterprise” — established
in 1984 when he felt one needed to be daring and open
to enterprise. To him, it is never enough to possess
knowledge through schooling; one must also be aware
and be “street smart.” Those hired into his company may
not have high education, but if he believes in their ability
to perform, to dare, and to be open to new ideas then
there is huge potential

Likewise, Thomas encourages young and aspiring
leaders to participate in more mainstream events or
volunteer. He believes that “efforts can often be more
important than money when it comes to championing
a cause or community.”
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Dr. Thomas Fung has educated and integrated many
newcomer families through his company, building a
legacy that transcends borders. His language of legacy

is one of fairness in business and relations. We look
forward to hearing more about the new frontiers he will
discover and bring to Canada in the coming decades with
his entrepreneurial spirit with businesses in Japan and
mainland China. His enterprise opens two new businesses
in Toronto in Fall of 2018, expanding new possibilities for
the younger generation to be inspired by
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DR. THOMAS FUNG STANDS AGAINST A
WALL LINED WITH PHOTOGRAPHS OF PAST
WINNERS OF PAGEANTS AND CONTESTS
IN THE FAIRCHILD HEADQUARTERS AT
ABERDEEN CENTRE (RICHMOND, BC)
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