move in time to a symphony of sound and light. The food court
features an 800-seat café-style arrangement, with wireless Internet
access for its patrons and a million-dollar view of the North Shore
mountains.

The design of the building itself is what has garnered attention
from art panels and philosophers alike. The curved, organic shape
is clad entirely in transparent, translucent and opaque glass in many
shades, designed by glass architect Stephanie Forsythe; the glass
structure means that the building literally glows at night. Skylights of
varying shapes and sizes dot the ceiling, allowing natural light to
flood the floors below. The main atrium is designed in amphitheatre-
style, so that patrons can witness the projected ceiling and musical
fountain regardless of level. Rather than the traditional shopping
mall structure of a box-like building surrounded by acres of parking
lot, the new Aberdeen Centre will bring an urban look to the area,
with the four-level, 1200-car parking lot covered and behind the
Centre, and the glass structure itself at street level.

The new building, located at the corner of Hazelbridge way and
Cambie Road in Richmond, has already garnered attention from
Science World, which, for the first time, will be setting up a satellite
operation in Aberdeen Centre, with exhibits throughout the mall.
HSBC will be opening a sizable branch in the mall. “That's telling of
the importance of Aberdeen Centre,” explains Fung. Cathay Pacific
Airlines is planning to facilitate the mall merchants with their Asia
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Miles program, a frequent flyer program similar to Air Canada’s
Aeroplan program; shoppers at Aberdeen will garner mileage points
towards gifts and air travel.

A promotional strategy is already in place, says Fung, through the
strong networking of the Fairchild Group, which owns and operates
two national TV stations and five radio stations, as well as a national
magazine, and e-commerce operation, all of which will help the new
mall in its future promotions. That strategy is matched with events
that will attract other media, such as world-class performers and
athletes scheduled to appear in the new centre.

Promising to become a tourist destination (Tourism Richmond
has indicated that they will list the mall as a local tourist attraction)
as much as a new form of retail experience for residents,
Aberdeen Centre is scheduled to open in November 2003, in time
for the Christmas season. “Our previous loyal customer base,
along with the new ones that will come translates into an almost
instant business,” explains Fung. “We don't need to remind them
to come.”






