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The Wealthy: Immigrant Money

- The ot shas or ' ThomasFung
ATt i rractsl  pge: 57 ;
kLl Children: One son
Cars: Maserati,
Bentley and Lexus
e DR ey T Property: One home
b M TE 10 near UBC
VTN SR, P i ! Gadget: BlackBerry
d S L) SRCLEN T 1T Favourite restaurant: Cioppino’s
Mediterranean Grill

Youid be hard-pressed to find someone more

Lower Mainland’s Asian immigrant popula-
tion than Thomas Fung. Fung is chairman and -

lion business conglomerate with holdings in -
Chinese-language media, telecornmunica- - -
tions, trade, retail and real estate development.
Among his key assets is the acclaimed Asian-
oriented Aberdeen Centre in Richmond.

Ask him to name the spending priorities
L i " ry W of wealthy Asian immigrants and he doesn't
' J oF | hesitate: “Children’s education, food and travel.
Food is always a big item for people from Asia.”
Asians, he says — particularly the wealthy Chi-
nese — enjoy restaurants and are open to spend-

in touch with the needs and desires of the =

founder of the Fairchild Group, a $350-mil- -

ing moriey for good food: Globetrotting Asians,
he adds, are style-conscious and brand aware
and many prefer to do their shopping overseas.
“If they are wealthy eno‘ugh, they travel to buy
fashions from Europe or Hong Kong and Japan.
... They will even go to L.A. to shop for fashions
instead of buying from Vancouver” ==

While wealthy Asian Vancouverites may go
abroad for fashinnithey‘spend — and spend big
—oncars and ‘homeyfumishings‘ here at home.

They also like to hunt for déals, according to

Fung; “They count every penny, even though
they are rich. It is part of the fun of shopping; -

- if they find somewhere with the same type of

product with a better price than another shop,
they can kind of brag about it." Among the top

- priorities is having the newest and trendiest

gadget, "the latest cellular phones and cameras

- —even if they don't know or understand how to

operate it," he notes. “They just want themi to

be seen to be high tech and trendy. Relatively,
they don't put much investment inside a house,
because they would rather investand buy

‘something that can be seen: the car, the fash-

ion, the caméra,t‘;elfphones, beauty, skincare,
thingslkethat”

Fung himself tends to eschew such extrava-
gance, with his major indulgence (other than
three luxury cars) being restaurants. The Hong
Kong immigrant, who came to Vancouver in
1967, has cultivated a particular taste for high-
end Italian food and says he can't get enough of
the cooking of Cioppino's chef Pino Posteraro. |
brought him to our house and he taught my wife
how to do pasta,” he says.[J -




