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BY ANN GIBBON
British Columbia Bureau
Vancouver

ping centre in North America that cat-
ers exclusively to Asian clients.

Entrepreneurs from Hong Kong,
such as Mr. Fung, have literally re-
drawn the map of Vancouver and its
suburbs. Spurred by fears of the hand-
over to China, and attracted by Cana-
dian legislation favouring wealthy im-
migrants, they have poured their
money into housing, malls, restau-
rants and law ices.

As the British territory braces to re-

the impact.
Some are mulling a return, while oth-
ers are adamant they will stay in Van-
couver. Meanwhile, the dizzying flow
of people, capital and ideas between
the two cities continues.

A reailtor’s roots

*1 think in the long run, people who
Hong Kong will come back to

left for

.Canada — and I'll be here waiting to
.do business with them,” says Grace
“Kwok, who runs a successful Vancou-

ver real estate company with her hus-

Stephen.

Ms. Kwok, 47, arrived in Vancouver
as a student in 1968, and since 1980,
she and her husband have run Anson
Realty Ltd.

She believes Canada offers a supe-
rior quality of life compared with
Hong Kong, where living conditions
are more crowded, frenetic and costly,
and where social services are thin by
Canadian standards.

Business is so good, she’s expand-
ing. In fact, the only bad patch was in
1982, when interest rates in Canada
soared to double-digits. Ms. Kwok has
35 salespeople, 20 of whom are Chine-
se-Canadians, and they're all staying.

Committed to Canada

In 1988, Hong Kong tycoon Li Ka-shing
‘bought up the former Expo '86 lands in

‘ment. That seemed to set off a wave of
Hong Kong investment in Vancouver
real estate.

mixed emotions

B.C. entrepreneurs

“I enjoy Vancouver a lot, s¢ there is
no plan to go back to Hong Kong in
the short term.”

Mr. Hui says he is doing more busi-
ness in Canada because of this coun-
try’s opportunities, in contrast to the
uncertainties facing Hong Kong.

One who went back

Not everyone from Hong Kong will
stay in Vancouver, and some have al-
ready left. In many cases, they were
lured to Canada by a relatively low
cost of living, but they found it hard to
adapt to the financial environment.

Some are resentful of income tax
rates that top 50 per cent, compared
with 15 per cent back home. The
clincher for many was federal legis-
lation passed this year that requires
the disclosure of worldwide assets — a
measure that Hong Kong immigrants
felt targeted them unfairly.

Because of Canada’s fiscal realities,
Charles Keung packed his things, in-
cluding his Vancouver toy importing
business, and went back to Hong Kong
three years ago. The 52-year-old entre-
preneur already knew about moving.
At age 17, he swam to Hong Kong from
China, using a basketball as a flotation
device. His family was too poor to pay
for exit papers.

In an interview from Hong Kong,
where he has a toy i

MANAGING
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Entrepreneur Thomas Fung says the mi
draw him back. ‘Vancouver has more intangibles to offer.’

illions to be made in Hong Kong is not a powerful enough magnet to

(TIM PELLING|The Globe and Mail)

Mr. Fung moved with his family to
Vancouver from Hong Kong in 1967,
and he went to school in Canada. His
father returned to Hong Kong and left
his son under the care of David Lam,

business, Mr. Keung said he enjoyed
the Vancouver lifestyle, including an
address in its posh Shaughnessy dis-
trict. But Canada’s higher tax rates, in-
cluding import levies, were a disincen-
tive and contributed to a $1-million an-
nual loss for his company. He was also
hurt by this country’s smaller buying
power — including a lower population
spread out over a wide distance —
compared with other markets.

Henry Fetigan, president of the Van-
couver sector of the Hong Kong/Ca-
nada Business Association, says some
entrepreneurs who failed to make it in
Canada found they couldn’t dupiicate
the business they had in Hong Kong,
especially in manufacturing.

For some, labour here was prohibiti-
vely expensive. Others found it diffi-
cult to adjust to the North American

now B.C.’s L governor,

After stints in New York and Hong
Kong, Mr. Fung returned to Vancouver
in 1984,-and built his own company
into a §25-million a year business, in-
cluding revenue from the mail.

He says some Hong Kong immi-
grants will retwn to take part in its
economic boom. “The general opti-
mistic feeling toward Hong Kong in
the past six months has already drawn
back immigrants to look for invest-
ment opportunities or to Hve the life-
style they've become accustomed to.”

But even though there are millions
1o be made in Hong Kong, and more
quickly than in Canada, it’s just not a
powerful enough magnet to draw Mr.
Fung back.

“As a business person, [ constantly
evaluate tangible and intangible as-
sets. Vancouver has more intangibles
to offer. It’s got values you can't meas-

way of doing business, which can
seem and ti i

Leading the high-life

ure by monetary

The long haul

Mr. Fung's business interests extend
well beyond Aberdeen Centre. Mr.
Fung, 4, runs Fairchild Group Inc., a
‘Vancouver media, real estate and re-
tail concern. He is the son of a promi-
nent Hong Kong businessman, the late
Fung King Hey, whose brokerage was

For Mason Loh, a lawyer and commu-
nity leader who arrived from Hong
Kong in the early seventies, Canada
runs at a slower pace. But the father of
three is staying.

“Hong Kong is vibrant and exciting,
but you can’t plan for the longer term,

Grace Kwok, who runs a real estate company with her husband, says
Canada offers a superior quality of life compared with Hong Kong,

once the largest of Merrili
Lynch & Co. Inc. in New York.

socially or p
It's always in a state of flux.”

where living

are more crowded, frenetic and costly.
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What happens when the party’s over?

BY EOMA ROSS
‘The Globe and Mail
For Marc Nadeau, being in Hong Kong
for the party of the century couldn’t be
better for business.

“This is the place to be,” said Mr.
Nadeau, just days before the British
territory was to be handed over to the
Chinese government. “There's a verv
upbeat mood by the local people, the
business community.”

Mr. Nadeau, president of Toronto-
based Wine Establishment, is in Hong
Kong to prepare for the opening of a
new wine accessories store in Septem-
ber and to host wine tastings for
wealthy clients as they celebrate the
historic event later today.

But what happens when the party’s
over? Mr. Nadeau is betting that life
under the Chinese will still mean lav-
ish entertaining with fine wine. But
other observers suggest a cautious ap-
proach by businesses looking at Hong
Kong for the first time.

Here are some considerations:

The promise: As part of their deal
with the British, the Chinese have
said Hong Kong will remain a special
administrative district for 50 years,
continuing its separate laws and cus-
toms. But the 1989 military crack-
down on protesters in Tiananmen
Square showed how defiant China
can be of international opinion.

Still, it’s hard to find anyone who
thinks the country would be willing
to scare off cautious investors in the
first year or so after the transition.

“If Hong Kong fails, and if we see a
mass exodus, what that means is the

International business

Chinese economic experiment fails —
or that's what it will look like,” says
Jayson Myers, chief economist of the
Alliance of Manufacturers and Ex-
porters of Canada.

David Lui, national executive di-
rector of the Hong Kong Uanada
Business Association, says the only
real change is in who drops the gavel
at the legistature. “It’s Hong Kong
people running Hong Kong. I don’t
anticipate they are going to change
things that have worked for the past
15 to 20 years.”

The attraction: Despite political
uncertainty, more businesses are
being drawn to Hong Kong because
of its crucial position in Asia.

“We see Asia in two parts — the
Japanese and the Chinese,” says
Claude Lemay, chief executive officer
of Alis Technology Inc. of Montreal,
“The Japanese are a world on their
own and the Chinese and overseas
Chinese control the rest of Asia.”

Alis, which produces Internet
software in 90 languages, plans to use
its one-year-old Hong Kong office as a
base to launch itseif onto the main-
land.

Hong Kong is the source of the
largest number of Chinese-foreign
joint ventures, creating opportunities
for it as a gateway to the massive
mainland market.

“Hong Kong has been an entry
point to China for some time for very
legitimate reasons,” says Paul Beam-

ish, a founding director of the Asian
Management Institute at the Richard
Ivey School of Business in Londen,
Ont. “It will continue to be because
China has invested in the infrastruc-
ture.”

Language: One of the first changes
‘may be the increasing use of Manda-
rin, the dominant language in China,
Prof. Beamish says.

While the language of interna-
tional business in Hong Kong is Eng-
lish, most Chinese there — and most
Chinese-Canadians — speak Canto-
nese. As contact with Beijing in-
creases, businesses might want to
send someone over who speaks both
languages, Prof. Beamish suggests.

Corruption: Most conversations
about China’s influence eventually
turn to this issue. “The People’s Re-
public of China is difficult, it is cor-
rupt, but people are doing business
there all the time,” Alis’ Mr. Lemay
says.

Hong Kong isn’t free of corruption,
Prof. Beamish says, but some people
are concerned that when China takes
over, “the rule of law that has been
developed may not be allowed to
stay.”

International agreements: Tele-
globe International Corp. of Montreal
is banking on some international law
staying in effect. The telecommunica-
tions company has been granted a li-
cence to run a virtual private net-
work in Hong Kong, which allows a
company to cali foreign branch of-
fices using a four-digit extension.

This licence was granted under a

‘World Trade Organization agreement,
which opens up Hong Kong's phone
system to outside competitors. China
is not a signatory to that agreement.

“We have every reason to believe
that the WTO commitment will re-
main in place,” says Mark Boutet, di-
rector of corporate communications
for Teleglobe. “I guess until [the Chi-
nese| prove otherwise, we’ll have to
take them at their word.”

International markets: Hong Kong
watchers are counting on one factor
to preserve it in its current form: the
Chinese will want to prove to the
world that they can run it as well as
the British. A more serious threat
might be a major stock market cor-
rection, which could ripple through
other sectors such as real estate.

“It wouldn't take too much in
terms of investment leaving Hong
Kong for a chain reaction to reverbe-
rate,” economist Mr, Myers says.

The future: While the mood is bul-
lish on Hong Kong’s immediate fu-
ture, long-range predictions are
harder to make. Mr. Myers says some
Hong Kong residents recall the Com-
munist crackdown in Shanghai, a vi-
brant international city that was
dominated by wealthy foreigners.

With the Communist victory in
1949, the city was transformed almost
overnight, its infamous opium dens
shut and prostitutes retrained. Dur-
ing the fifties, the foreigners left and
the factories were moved. .

“I don’t think too many people are
really worried about the short term,”
Mr. Myers says. “It’s three to five
years where the questions are.”

Susan Lindo

They sai
“The business of Hong Kong will
remain business.” —

Eugene
Chung, an analyst with SBC War-
burg Asia Ltd.
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Small
business

briefs

Gen-X entrepreneurs

Generation-X seems inclined to be its
own boss, says a new survey from
Royal Bank of Canada, which found
that one-third of people between the
ages of 18 and 35 aspire to be entrepre-
neurs. The study suggests this group
has turned away from more traditional
careers — such as commissioned sales,
stockbrokering and politics — that
were the baby boomer’s top picks.

In a survey of 1,500 young Canadi-
ans, the pollsters found that the sec-
ond most-sought-after job is film make-
r/musician/artist (28 per cent), fol-
lowed by teacher (26 per cent), lawyer
(23 per cent), doctor (20 per cent), di-
rector of a not-for-profit body (18 per
cent), stockbroker (8 per cent), poli-
tician (6 per cent) and commissioned
salesperson (5 per cent).

Many respondents feel good about
the future. Half of them believe they
will live comfortably and 41 per cent
think they’ll be better off financially
than their parents. — Staff

Lantos the writer

Robert Lantos — entrepreneur and
movie mogul — has a job most young
people would kill for, but it seerns he
really wants to be an author. The
chairman of Alliance Communications
Corp. of Toronto was asked what read-
ing material he’d take on a holiday.

His reply: “The book I'd most like to
read is the one I've been meaning to
write but keep deferring because I
never have the time.”

He wouldn’t divulge its details. “I'm
superstitious about this. One of my fa-
vourite writers, Hemingway, always
said if you talked a book out, you
couldn’t write it with the same degree
of truth.” — Staff

Credit card financing

It’s a scary thought, but more than
half of small and medium-sized busi-
nesses in Canada use credit cards to fi-
nance their companies. Twenty-four
per cent of firms use business credit
cards and 41 per cent use personal
cards. The results, released in a survey
of more than 2,500 companies for the
Canadian Bankers Association, found
that credit card use by businesses is
highest in Alberta (63 per cent), among
home-based firms (62 per cent), and by
companies in construction, transporta-
tion and communications (61 per cent).

It is also popular among businesses
that have been in operation for one to
five years (59 per cent), and at male-
only (57 per cent) or jointly owned (56
per cent) companies. Only 46 per cent
of female-owned companies rely on
credit cards. — Staff

Franchise Web site

The International Franchise Associa-
tion in Washington has a Web site
(www franchise.org) that is full of tips
for smail businesses, profiles of suc-
cessful businesses, and event listings.
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